
Aspen’s newest luxury hotel opens its doors

Thursday’s opening of the 
W Aspen marks the first 
time in 25 years that the 
town has had a new lux-

ury hotel.
Approved in 2015 to replace the 

Sky Hotel, the new W Aspen is 
an 88-room hotel, along with 11 
free-market residences that are 
currently for sale for fractional 
ownership.

The property is the W brand’s 
second “Mountain Escape,” fol-
lowing the W Verbier in the Swiss 
Alps.

Greg Durrer, general manager 
of the W Aspen, said the word 
“escape” is the W brand’s way to 
describe an alpine resort. 

“The W brand has a different 
word for just about everything,” 
he said Wednesday in the hotel’s 
“Living Room,” which serves as 
the central point of the “Mountain 

Escape” experience.
For locals, the central point of 

the property, located at the base 
of Aspen Mountain, will like-
ly be the W’s “WET Deck” — an 
8,000-square-foot rooftop area 
that’s open to the public. 

It includes a heated pool, hot 
tubs, cabanas, couches, fire pits, 
DJ booth, dance floor, a U-shaped 
bar and 360-degree views.

W Aspen and The Sky Resi-
dences at W Aspen are owned by 
Northridge Capital of Washing-
ton, D.C., the owner for 16 years of 
the former Sky Hotel.

The property was co-developed 
by Northridge and local partner 
Sarpa Development.

Northridge’s owner and pres-
ident, Dave Jackson, was on site 
this week helping with the final 
details before Thursday’s grand 
opening. 

In the world of the W brand, 
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After years of construction, W Aspen replaces 
old Sky Hotel at the base of Aspen Mountain

Teen run over at stargazing party sues driver, mother

A stargazing party atop Butter-
milk Mountain turned catastroph-
ic last summer when an unlicensed 
and inexperienced teenage driver 
ran an SUV over a girl twice, 
resulting in brain injury and per-
manent disability for the victim, 
based on allegations in a lawsuit 
filed Wednesday.

The victim and her father, both 
of Aspen, are suing the driver and 
her mother, also Aspen residents, 
in Pitkin County District Court. 
They are claiming the defendants’ 
negligence altered the victim’s life 
to the point where she will need 
both physical and psychological 
treatment for years to come.

The victim and the driver are 
both students at Aspen High 
School. The Aspen Times is not 
identifying them by name because 
they were minors when the acci-
dent occurred. The Times also is 

withholding the parents’ names to 
protect their daughters’ identifies.

“Our understanding is that 
(the defendants) do not feel they 
did anything wrong,” said Aspen 
attorney Ryan Kalamaya, name 
partner with the Aspen firm Kala-
maya|Goscha, which filed the suit. 

The suit stems from July 25, 
2018, when a group of Aspen 
teenagers, including the victim 
and defendant driver, visited one 
of their friend’s family’s ranches on 
West Buttermilk Road for a night 
of stargazing. 

“The plan called for the teen-
agers to stargaze from the tops of 
their vehicles and hang out in the 
warm summer night together,” the 
suit says. 

The plaintiff, who was 16 years 
old at the time, was one of the first 
teens to arrive at the ranch, while 
others were en route by vehicle, 
including the younger defendant 
and two of her juvenile friends, the 
suit says. 

The three were riding in a GMC 
sport-utility vehicle, on loan from 
the defendant driver’s mother, who 
“often lent her Yukon to (defen-
dant’s) teenage friends to drive 
unsupervised,” the suit alleges.

Initially the SUV was being 
driven by one of the defendant’s 
friends. The defendant driver took 
the wheel when they arrived at 
the ranch property, struggling to 
control the SUV, the complaint 
alleges.

After the Yukon stopped, the 
plaintiff girl hoisted herself atop 
the SUV to watch the stars, simi-
lar to what her teen friends were 
doing on other vehicles, the suit 
contends.

“While (the alleged victim) 
was on the top of the hood of the 
stationary Yukon, Defendant ... 
floored the gas. (The victim) was 
thrown off the front of the Yukon 
and sucked under the driver’s side 
wheel. ... The Yukon went over (the 
victim’s) head and her left hand. 

(The victim) thought she was go-
ing to die,” the suit says. 

The defendant then hit the 
brakes with the girl still under the 
Yukon, before running over her a 
second time, the suit says. 

Two of the teens at the party 
then loaded the victim into one of 
their father’s trucks and drove her 
to Aspen Valley Hospital, where 
emergency room staff initially 
determined she had no serious in-
juries but a slight concussion and 
laceration on her hand, according 
to an incident report from Deputy 
Grant Jahnke of the Pitkin County 
Sheriff ’s Office. 

Jahnke’s report stated it did not 
appear the teens had been drink-
ing or using drugs. The report did 
not cite the driver for any infrac-
tions because there did not appear 
to be any serious injuries, accord-
ing to the report.

The next day, however, the 
victim had a concussion and was 
making nonsensical statements, 

according to Jahnke’s report. 
Additionally, the automobile 

insurance policy on the Yukon was 
not valid at the time of the incident 
and did not cover “extensive sur-
gery” on the girl’s left hand or men-
tal health treatment and testing, 
which showed she suffered from 
mild neurocognitive disorder from 
traumatic brain injury and atten-
tion deficit disorder, the suit says. 

Meanwhile, on May 17, a sheriff ’s 
deputy cited the driver for operat-
ing a new Land Rover without a 
driver’s license or learner’s permit, 
the suit says in an effort to show 
her mother continues to allow her 
to drive unlicensed. 

Chicago attorney Mary Lisa 
Sullivan, who is representing the 
defendants in the matter, said 
she had not seen the lawsuit and 
declined to discuss the nature of 
the disagreement between the 
families. 

rcarroll@aspentimes.com

Rick Carroll
The Aspen Times

The lobby of the new W Aspen that opens Thursday.
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the finishing touches are called 
“styling,” and there is plenty of it 
throughout the 128,000-square-
foot property.

Part of Marriott International 
Inc., the W Aspen is a big move for 
W Hotels Worldwide’s global reach, 
Jackson noted.

The property’s demographic 
are young professionals who are 
connected globally by social media, 
who have disposable incomes and 
who will spend money and travel 
the world for the W experience.

When Jackson’s group bought 
the Aspen Club Lodge, which 
then became the Sky Hotel run 
by Kimpton Hotel & Restaurant 
Group, it was envisioned as mod-
erately priced lodging for affluent 
young people.

“They don’t fit into The Little 
Nell” category, Jackson said of As-
pen’s five-star hotel.

When Northridge put out the 
request for proposals to would-be 

hotel operators, the W brand won 
out over nine others.

“What drew us to the W was the 
continuation of the Sky clientele, 
the young and young at heart,” 
Jackson said. “Plus its global reach 
... and the ability to project that out 
was really appealing.”

Durrer said the W Aspen’s intro-
ductory rate is between $300 and 
$500 a night.

Those prices will fluctuate as the 
seasons change, he noted.

Reservations are strong going 
into the first quarter of 2020, 
according to Durrer, and the 
property is attracting national and 
international attention within the 
industry.

The demographic of buyers for 
the condos, called the Sky Resi-
dences at the W Aspen, are a bit 
different than the hotel guest, but 
align with multi-generations, said 
R.J. Gallagher Jr. of Forte Aspen, 
the firm that is selling the fraction-
al interests.

“We have buyers from the 40ish 
to the 80ish,” he said Wednesday. 

Buyers are young families, empty 
nesters, international travelers, 
movers and shakers and entrepre-
neurs, coming from as far away 
as Australia and Hong Kong and 
as close as in state, according to 
Gallagher.

Just shy of 40% of the fraction-
als have been sold, with over 50% 
of them being the three-bedroom 
condos.

Sales prices range from just 
over $551,000 for an interest in a 
two-bedroom suite, to $797,000 
for a three-bedroom. 

Each 1/10th ownership interest 
provides five weeks of use by each 
owner. The four weeks are guaran-
teed throughout the year — two in 
the winter and two in the summer. 

The fifth week will be either 
dedicated to the winter or summer 
season, depending upon ownership 
preference and availability.

People are buying into the W As-
pen through word of mouth from 
friends and family and business 
relationships.

“It’s creating community and 

that’s the value of the W brand,” 
Gallagher said. “It’s a rarified prop-
erty in Aspen. ... It’s a lifestyle. It’s 
beyond bricks and mortar.”

Inside the walls of the W Aspen, 
the town’s rich history is displayed 
in subtle and not-so subtle ways — 
from the red light district that once 
thrived on Durant Street, to the 
Ute Native Americans and the sil-
ver miners of the late 19th century 
to the swinging counterculture of 
the ’60s and ’70s.

It was all created by interior 
design firm Nemaworkshop and 
Aspen-based architects Rowland + 
Broughton, along with W Brand’s 
design team.

Accent pillows in the Liv-
ing Room and guest rooms are 
inspired by local artists Herbert 
Bayer and Thomas Benton and 
pay homage to the historical resi-
dents of Durant Street, named the 
“Soiled Doves of Durant.”

During the ski season, W Aspen 
will have a ski and snowboard shop 
operated by Aspen Skiing Co.’s 
Four Mountain Sports.

These so-called “Strategy 
Rooms” will rent and sell the ho-
tel’s first-edition series of snow-
boards, which were designed in 
partnership with Aspen-based 
High Society Freeride and created 
by Denver-based Never Summer. 

The hotel employs between 120 
and 140 people, Durrer said.

They will be on hand Thursday 
when the doors open at noon. A 
ribbon-cutting ceremony begins at 
3:30 p.m.

“The buzz and excitement for the 
debut of W Aspen has been build-
ing for some time and we could not 
be readier to bring the infectious 
energy, spirit and programming of 
W to this iconic American town,” 
Durrer said. “We know that W 
Aspen will not only serve as a year-
round destination for travelers but 
that it will bring a bold new point 
of view to the local social scene 
and become the latest player in the 
legacy of this incredible cultural 
mecca.”

csackariason@aspentimes.com

Police get JAS Labor Day resale ticket scam reports 

Snowmass Village police re-
ceived two reports of JAS Labor 
Day Experience resale ticket 
scams this week. 

According to police officials, the 
alleged scam victims purchased 
concert tickets through Zelle, a 
digital payment network used to 
send and receive money, but nev-
er received their tickets. Officers 
are investigating the reports. 

“If it sounds too good to be 
true, it probably is,” a Tuesday 
post on the Snowmass Village 
Police Facebook page stated 
about the scam reports. 

In a second Facebook post 
published Wednesday, Snowmass 

Village police reminded locals 
and visitors of Jazz Aspen Snow-
mass’ digital ticketing system, 
which is the only place to buy 
guaranteed resale tickets. 

The system, AXS Flash Mobile 
Delivery, was utilized for this 
year’s JAS Labor Day Experience 
to help prevent scams and en-
sure festival-goers can purchase, 
transfer and resell their tickets 
through one digital platform. 

“The move to AXS Flash 
Mobile Delivery is designed to 
put tickets in the hands of JAS 
fans, reduce ticket scalping from 
unauthorized resale sites and en-
sure that we know who is coming 
to the show,” a statement on the 
JAS website reads. 

As soon as JAS officials found 

out about the reported scams, 
they put up their own Facebook 
post, urging people to make all 
of their JAS Labor Day Experi-
ence ticket purchases through 
the new endorsed digital ticket-
ing system. 

“The new system is our way 
to help eliminate some of these 
issues, but unfortunately people 
still scam, so all we can do is 
push out that this (AXS Flash 
Mobile Delivery) is the safest 
way to buy tickets,” said Andrea 
Beard, senior vice president for 
JAS. 

The AXS Flash Mobile Deliv-
ery system also is the preferred 
method of entry to the music 
festival, and can be accessed 
through the JAS app and 

website, jazzaspensnowmass.org. 
Aspen police have not received 

any scam reports related to JAS 

Labor Day Experience ticket 
resales, officials said Wednesday 
afternoon. 

Maddie Vincent 
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Children wave their hands in the air during Michael Franti and 
Spearhead, who performed at the 2018 JAS Labor Day Experience 
festival. 
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