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OPEN HOUSE

WORTHING CO.

When it comes to decorating styles, sisters Abigail Vickers Cowan, Emily
Vickers Kowal and Devon Vickers Davenport, cofounders of Denver home
goods shop Worthing Co., are as different as can be, but each seems to
have acquired the gene for skillfully mixing old and new. "We inherited our
love of finding unigue furniture from our grandmother, who took the time to
teach my mom, who in turn taught us,” Cowan says. “All three of us think
outside the box: Just because a door is a door doesn't mean you can't use
it as a shelf or a headboard.” That ethos is evident in the trio’s new
Highlands Square house-turned-shop, where stylish accessories—from
Pickwick & Co. candles to vinyl floor cloths in eye-catching vintage
patterns—complement one-of-a-kind industrial- and farmhouse-style
furnishings and accents. "When we select furniture for the shop, we look
far character, something that looks like it has lived a long life,” Cowan says,
“We definitely see the beauty in the proof of history.” worthingco.com

POST
MASTERS

@thefourthhouse

WHO: Denver native Bret Sundberg, a
fashion model whose forays into fashion
styling, set design for commercials and
music videos, and staging led herto a
blossoming career in interior design.

WHAT: Her Instagram is filled with
rooms furnished with plush seating, lots
of trinkets, lush plants, warm tones and
an overarching sense of airiness. “I'm
adamant about using antiques and
vintage goods to bring character to
spaces,” Sundberg says. Also, expect
to see the gorgeous shoppable spaces
Sundberg designs for Guest House, the
Denver company that turns for-sale
homes into stylish pop-up shops.

WHY: You'll be inspired by “a whole
lotta pretty houses,” as Sundberg puts
it, discover talented local artists and
makers, and styling tips and tidbits.

IN HER WORDS: “One thing that's so
important to me is styling based on how
it makes me or the client feel rather
than always picking the best looking
option. | think the idea of creating a
home sometimes gets lost in the idea of
creating a space for Instagram. The only
statement worth trying to make with my
designs is that there is no ‘right’ way.”
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WASPEN

Aspen has been buzzing about the W Aspen hotel and the Sky
Residences at W Aspen since the project was announced in.
2016. This August, it made its debut, bringing 88 rustic-glam
guest rooms and suites and 1 residences to the base of
Aspen Mountain. Marriott International partnered with Aspen
architecture firm Rowland+Broughton and New York-based
interior design firm Nemaworkshop to create a design inspired
by generations of Aspen inhabitants and visitors. At cocktail bar
39°, a Victorian-bordello-inspired palette of crushed velvets and
rich red hues nods to the hotel’s location in Aspen’s former red-
light district. In the Extreme WOW suite, bohemian decadence
is the theme, with a curvilinear banquette that hugs a central fire
pit; a hot tub adjacent to the living area; and a round bed on a
pivoting platform. And on the outdoor Wet Deck, cozy fire pits
draw guests to the hotel's aprés-ski rituals—and the only public
rooftop pool in town. waspenskyresidences.com
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